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An opening thought

1902, the US patent office
recommended it be shut down...

...Because It didn’t believe there
was anything left to invent!
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The need to travel




world’s air traffic growth will be driven by
travel to, from or within Asia

Ch anging h O rl Z0NS During the next 20 years, nearly half of the

2015 Forecast by Region by Rooms

Over 25% of global air tickets on 1!

a low cost carrier

Global hotel growth
driven by emerging markets




Ch ang g orlzons During the next 20 years, nearly
e ltE - half of the world’s air traffic

growth will be driven by travel
to, from or within Asia

- B = g e~
Fl - . ]
- o “} o
N =
i % [_: %
b - g

=]~ o




Travelport <o

Redefining travel commerce

European Airlines With More Than 50
Upcoming Deliveries On Order Till 2029

Neorwegian AS
Ryanair
Aeroflot

BA

Air France
Air Berlin

European Airlines Fleet On Order For 2018

Ryanair
Norwegian AS
Lufthansa
Aeroflot
easylet

Swiss European
SAS

Vueling

LCC Passenger Forecast {millions)

Source: CAPA, Travelport Internal Model




Hotel landscape continues to fragment

Top 20 hotel
chains 32%

The hotel industry remains fragmented with
the top 20 hotel chains account for a third of
total hotel market share

Eurcrronitor 2014
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M3 20e 5 it W me
Although APAC and W. Europe account for the bulk of sales,
N.Amierica is expacted to grow the fastest, driven by, value in
both monetary and cuftural terms as well as allowing longer
stays or more trips.

Thiz may become a growing threat, particularty to smaller
independent properties
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u Morth Ametics

H Enxt=rn Europe

B Latin Amencn
Middle Eaat & Afnca

Sounce: Evromonitor

Figure 11: Space Renters as a Share of Rental Traveler Population, by Country
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Travellers want a unique experience...

72% would rather spend money on experiences,
than on things
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Digital is the top source of travel inspiration

65% of leisure travellers are inspired by online
sources, most via social, video sites and search




...and a hyper-PERSONAL service Travelport =

56% are comfortable with companies using their
data if it makes shopping easier

000
QDO
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Social media ranks

second to friends and
family as source of travel

———
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") (6% of social media
S L users have a dream
~ trip list, but.only. 8%
A have been everywhere
on the list

Source: Facebook /Deloitte







Generational shift
i : " |

Millennials will make up

r' N 2 o 75%

: Y - of the world's workforce by 2025

'

" Asian millennial travellers

b already account for 35% of
26% of European travellers 'l the S600Bn spent on

are millennials international travel in Asia
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Travel experiences built around a new
generation of travellers
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Mobile-enabled travel experience Travelport =

Mobile to overtake
desktop usage in
Europe 2016
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Redefining travel commerce

0 of travelers use smartphtﬁes'*-,_
0 and tablets when traveling
, b of'ﬁabbde hotel bookings
OAhappen within 24 hours

frs
=

O/ Travel bookings o‘n%@blle =y F ofa stay
0 device by 2017; J{: R & i
ifh F "‘?‘
Ladin

Mobile is now a.key element of the entire
customer experience




Messaging Apps

Figure 2: Top Apps by Sessions Per Active User, Q1 2015
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Conversational commerce

X
WeChat- over 450 million users, 70 ijm outside Chin'a
I ! ,.?1
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Consumerisation of business travel
I -we | |

~ “Uber accounts for 50% of all

taxi expenses submitted.”
Certify

N |
‘Post pictures on the web —

Did you do any of the following during your last trip?

e -
3% -

Contact the tour operator/airiinefiravel agent fo make a complaint 9%— I
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Traveller type Leisure [ Traveiter type Business
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Business Travel priorities changing
P

-

. Safety & security 1 |

. Cost control

. Traveller satisfaction and experience ®

. Growing online adoption fi GLOBAL BUSINESS TRAVEL

. End-to-end travel 1

. Compliance to travel policy

. Mobile strategy
E——— ;

- BN

‘;——r.u.-“_n_;

t me 2
}



AMEw Hotess  HYATT CENTRIC 4
| HYATT ZIVA HYATT ZILARA

Economy tier targeting Millennials Full-service Lifestyle brand Family-friendly resort s Couples-only resort

w iy W A -~

ACOLLECTION BY HILTON

CLRIC canopyy”
BEY HILTON
Individual hotels that do not fit Aimed at travelers who value design, social
into other Hilton brands commaon areas and advanced technology

gy C L et

COLLECTION
Economy tier targeting Millennials Curated collection of luxury hotels Lifestyle brand targeting Millennials




73% of airlines intend to have a customer relationship app by 2017 -
: i = . Travelport ==
64% intend to personalize the trip via mobile app Redfining trave commerce




Ancillaries a key driver for airline/hotel financials Travelport <>

Redefining travel commerce

$ 13 93 Ancillary revenue as a proportion

of total revenue for hotels
@

. - estimated 29%
'R ancillary 25% =
LA revenues

earned in 2015 19%

14%
6% I 6%
N ol m

S 45 0-2% 2.5%  5.10% |10-25% 25-50% over 50%
«FEVENnuUes

rrom 60% of hotel executives said ancillary revenue
ancillaries BILLION accounted for at least 10% of their total revenue

by next year
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2%  Online travel booking SLOWING
S Vi =

EUROPEAN TOTAL AND ONLINETRAVEL
MARKETS 2013-2016

W Total travel Market  mOnlinetravel

Online Travel penetration 2014 vs 2017

a5y A7%
35%
- I I I
I FRANCE GERMANY ITALY SCANDINAWVIA SPAIN

US & Europe Rest of World World Total




E. Europe
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The future of retail

F'- ‘rt}cﬁ Marawy Passiis Bloms FPogpmalmr

e Here's What The Store Of The
oy Future Will Look Like (Hint: Not
Amazon)

PN ] I e S O S S -
Few vepald dispuie Amaroe’s stanes Inside The Store OF The Future
o e iten of the e—pommerce L

world, selling mose online than s
next 2 cornpertitcrs onmbines]  $lal

ghven the obsseoty of Jeff Beros ard
has bookstore—kills, it's sasy 1o loso
Pl

Inside The Store O The Fulure
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Next- generation travel retailers will combine the

best of online and offline environments
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Our Vision

The platform that is
redefining travel commerce
for our customers
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Redefining the air
experience — from black
and white to colour




A new way of displaying air content
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Redefining travel commerce




Fully interactive seat maps
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Redefining travel commerce

APPLICATION  TERMINAL  HISTORY
LOANET LOUGHRY. 2. [T,
1. UA 1214
2.

WINDOW PNR  SEARCH

RCHIDEN %+
v o22]uL
SEA @1 Deita
xo 15.so-ormre: M DELTA - o
0924/0C-.00/CF-F* .
86 S 29IUL Lt

TOOLS HELP
CCR ZT 551

Fugl
. ua

1485.00 USD

TOTAL SEAT PRICE

$152.00u50
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Brands and Ancillaries
MATRIX
FRA=DEL DEL=FRA DETAILS [

Ancillaries Additional ancillaries available after
booking. Prices are approximate

Economy Basic
Included

Economy Basic

2 Online checkin
¥
' Included

(] Economy Basic Plus 450_00

+100.00 EUR EUR INCLUDING TAX

” Meals & drinks on board
Included

ﬁ 2 pieces checked baggage

Mh more flights to India then any other European carrie} Included

o
Lufthansa is more Indian than you think!
- Local language cahin crew.

Hand luggage + laptop
Included

Miles and More
Included

A B

- Delicious meals including Hindu and Muslim options.
- 2 pieces of checked haggage, max 23 kg each.

- 1piece of carry on luggage (max 8 kg).

- Easy online checkin.

- Earn frequent flyer points and save more.

Extensive in flight entertainmentincluding the latest
Bollywood movies.

In flight entertainment
Included

ORIGINAL SELECTION
INCLUDING TAX

450.00 eur 4I50.00 {sép

v
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346 prlcellne com’
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4 184 ‘@ Expedia
largest ™

Hotel 67 CCt[‘.p

distributor EE 2

in the world
61 Travelport ==

Redeflnlng‘s‘travel commerce

Approximate room nights sold, million 2014
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Redefimng carporate hatal salutions

F i 1

O ~ Q
0 HOTEL
£ E . 8 s l5EEEEE
; : Yoy B
depende SIRERIE] P HelSEIEE
H




. Parking, attractions & transfers -

= CabForce
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Next generation interfaces
Travelport Smartpoint Travelport Universal AP



Next generation interfaces
Travelport Smartpoint Travelport Universal-ARli row.

bl tlan Bascth




| Next generation interfaces

~ Travelport Smartpoints Travelport Universal AP
Tu o B e ?’Z\'-. ;""‘!.
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Developer Network

> Discover more about the Network
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Incubator programme

TRAVOLUTION fpms

gty | Fommm | Sacrsiree | Gogiers | Techhology | Tiw o
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Yol w hains o & laes = Teghrarogy Wt b R e

Travelpor! launches travel commerce startup
incubator programme
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Schone neue (Digitale) Welt?
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Investment in leading Global Travel Commerce
Platform

Leading Airline Merchandising

-?i;

Next generation selling
interfaces

-
Travelport == ‘
Redefining travel commerce
’ Unrivalled travel content

Leading Mobile Commerce &
Payment capability

Investment in AUSTRIA

R,



Let’s RE-INVENT the future
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